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Plan for today

Lessons in storytelling

Practice + questions



Lessons in storytelling



Structure and meaning

Form

Form

Beginning  Introduce plot; show what is
Middle Contrast what is with what could be

End Call to action to create what could be



Stories are how we translate
core, essential content to
different forms for specific
audiences
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Every story is the same

https://www.youtube.com/watch?v=LuD2Aa0zFiA
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death & rebirth
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What does this have to
do with research and
data analysis?

Who is the hero?



You are not the hero






Yes, this seems hokey!

But it's still true.

It's allMtrue.



Project 2

storiesf17.classes.andrewheiss.com/assignment/02-project/



PROJECT 2: SELMA AND SPARKLINES

Due by 11:59 PM on Tuesday, November 21, 2017

“INCORPORATING STORY INTO PRESENTATIONS has an exponential effect on
Powerful presentations and speeches have latent structures hidden in them

that make them resonate with audiences, helping listeners see what is and gain a vision
of what could be.
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What could be

What is
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A few sparklines have a second layer of tick marks to show structural or verbal
insights. Look for a second layer of tick marks on Feynman, Jobs, and Ortberg.



Practice + questions



